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American Airlines to Move to Narita International Airport Terminal 2 (January 2007)

Currently Undergoing Remodeling

Beginning in January 2007, most of the oneworld™ alliance member airlines will be located under
one roof at Narita Airport Terminal 2. This will significantly reduce the time necessary for oneworld
customers to connect on other oneworld alliance carrier airplanes. Terminal 2 is also the departure
point for Japan Airlines flights, so our customers can take advantage of smoother, faster, and more
convenient plane transfers.

Quicker Check-In

The new American Airlines location will feature refurbished check-in counter equipment, the installation
of numerous automatic check-in kiosks utilizing the latest in travel technology, and soon a system that
eliminates the need to inspect carry-on baggage before check-in.

New Lounge and Shopping Area
American Airlines will also build a new Admirals Club lounge in Terminal 2 for our First and Business
Class guests and members. The new lounge will be 1,234 square meters—83% larger than the

current lounge. Shopping areas located beyond the immigration area are also being expanded,
giving you more options to shop prior to departure.

Next Generation Business Class Unveiled

Welcome to our Next Generation Business Class!

» Newly designed seat: Your seat is at
your command to provide maximum
flexibility and control. Lean back to relax,
sit up to work or lie flat to get some
welcome shut-eye.

» Hours of entertainment possibilities:
Your Personal Entertainment Device is
loaded with a wide selection of movies,
games, music and TV shows, as well
as current news.

» More extras to make your flight
a delightful experience:
A privacy divider between the seats
can be raised for additional privacy
as well as shoulder room. Two-source
lighting illuminates the work table
while an overhead light gives more
generalized illumination.

All 58 767-300 aircraft will be completed in early 2007 and the 777 Business Class
cabins will be refitted with Next Generation Business Class starting in 2007 .

For a virtual tour of our Next Generation Business Class go to
http.//'www.howwillyourtimefly.com/

Rolling out a brand new menu this fall for our Japan - Transpacific flights

American Airlines has updated the Japanese In Coach Class, we are introducing several

entrées in First Class and Business Class
to better fit the seasons and increase the
amount of food offered. We will also be
introducing new Western entrées in all
three classes.

In First and Business Class the changes we
will be offering are new filet entrées including
Filet with Dijon Mustard Sauce and Filet with
Chasseur Sauce and new chicken entrees.
In Business Class, we have also updated
the Sushi Appetizer for first service to better
pair the offerings.

A\?-\dvantage@

new pasta entrées to help provide a heartier
offering, and better satisfy both Western
and Asian palates. The entrées include
Chicken with Penne and White Wine Cream
Sauce, and Shrimp with Basil Tortellini.

We also updated the Bento Box offering

in Coach Class on long haul transpacific
flights to offer a new Japanese version in
addition to our current offering.

The Japanese version will have a traditional
rice ball in place of the grapes, in order to

better meet Asian customers’ expectations.
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American Way celebrates 40th Anniversary

Riiirocax AREe et Baci American Way magazine turns 40 this year, The success of American Way has spawned
making it the longest continuously run two other popular publications.
magazine in the airline industry. The first Celebrated Living is a quarterly that is
issue, entitled “The American Way,” targeted at AA's premium class passengers,
numbered only 22 pages. and American Airlines NEXOS, which is

published six times a year in Spanish and

Since then, as the only in-flight magazine to Portuguese, aimed at Latin American
be published in-house, American Way has customers. And the success of these
grown to an average issue size of 140 pages. magazines has led AA Publishing to
It also has become one of the largest spawn new business outside American.

advertising vehicles in the industry.

Each issue of American Way is read by 1.4
million customers, according to MediaMark
Research’s Spring 2006 study. Those readers
also look at the ads of major brands like
Citibank, Hilton Hotels, and Sanyo,

among hundreds of others.
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American Airlines Wins Prestigious International Airline Strategy Award for “Executive Leadership”

American Airlines Chairman and CEO Gerard Arpey has won an international ~ “Any credit for the effectiveness of American’s strategy must go to the front

aviation award for executive leadership. line employees of our airline,” said Arpey. “Our employees have learned,
adapted, and worked incredibly hard to save our company, and hopefully -

The award for Executive Leadership recognizes the airline executive who has  though we still have a lot of work to do - position us for a bright future.”

demonstrated outstanding strategic thinking and leadership over the past

year, including qualities such as strong team leadership, success in business

transformation and restructuring, establishing a clear corporate vision,

and setting an innovative strategic direction.

Promotion News New Options for Making Onboard Purchases
American Airlines is a proud sponsor of Michael Manns’ latest On May 1, 2006, American Airlines became the first

movie “Miami Vice,” to be released in theaters nationwide in major U.S. airline in the industry to offer you the flexibility

Japan on September 2. to pay for food, alcoholic beverages and headsets with

credit cards or debit cards, in addition to cash,

v’r7 o / \’rz onboard our flights.
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Our flight attendants are using state-of-the-art, wireless

handheld devices to quickly swipe your card and provide
a receipt for your transaction.
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