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ChECK OUT ThE AADvANTAGE® 
MIlESTONESTM TRAvEl GUIDE 

Get inspired for your next travel milestone with a visit to www.aa.com/
milestones. You’ll find video tours, itineraries, travel tips, and a photo 
gallery for some of American’s most popular destinations. Add to the 
inspiration by sharing your great travel tips and photos.

AMERICAN AIRlINES INTRODUCES 
PAYPAl PAYMENT OPTION fOR AA.COM 
CUSTOMERS IN CANADA
American Airlines now provides customers with greater convenience 
and flexibility when they book on AA.com by expanding acceptance of 
PayPal to include customers in Canada. Through PayPal, customers will 
be able to pay for their ticket purchases on AA.com using their bank 
account, their debit or credit cards, or their PayPal account balance. 
And they won't have to re-enter their billing or account information 
with every purchase. 

In addition, customers will also earn miles for their purchase if they 
fund their PayPal account with their AAdvantage® credit cards! This 
payment option is also available to customers in the U.S. (including 
Puerto Rico and the U.S. Virgin Islands) and the United Kingdom. Visit 
www.aa.com/paypal to learn more.

Save up to 20 percent and earn double American Airlines AAdvantage® 
miles, plus receive an upgrade of one car class when you rent a compact 
through full size car, with a maximum upgrade to a premium car or similar. 
This offer is valid on all qualifying daily and weekend rentals of two or 
more days along with weekly rentals of five days or more at participating 
airport and off-airport locations in the U.S., Puerto Rico, and Canada 
through Dec. 31, 2010. To reserve this offer offline, call Hertz at (800) 
654-2210 in the U.S. and Puerto Rico, or (800) 263-0600 in Canada. 
At the time of reservation, you must provide discount CDP# 217692, 
PC# 143776, and your AAdvantage number.

UP TO 20% Off, DOUblE MIlES, 
AND A fREE UPGRADE WITh hERTz!
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SAMPLE A. SAMPLE
Your year-to-date account overview as of XX-XX-2007

Prize-Eligible Miles: X,XXX
Elite Qualifying Miles: X,XXX
Elite Qualifying Points: X,XXX
Elite Qualifying Segments:  X
Last Activity Date: XX-XX-200X

WANT TO GET AWAY NOW? 
Don’t wait any longer for the trip you’ve been longing to take. No matter 
how many miles you have at this moment, you can simply purchase 
the miles you need to reach your next travel award and book your trip. 
It takes just 72 hours for purchased miles to post to the designated 
AAdvantage® account. Visit www.aa.com/buymiles for details and 
special offers on this program. 

your miles

CoNTeNTs

SPREADING OUR WINGS
AA enhances relationship with GOL, prepares to 
welcome Kingfisher Airlines to oneworld alliance.

hOTElS
Great ways to earn miles on some terrific places 
to stay.

COlORADO: ThE GREAT OUTDOORS
The Centennial State is a destination that 
features something for everyone.

PARK CITY'S PERKS
A powder snow playground where the thrill of 
going downhill puts a smile on everyone’s face
— but skiing is just the start of the fun.

ISlAND ChARMS
Vibrant, modern, and multicultural, Puerto Rico  
captivates visitors with its unique attractions.

ChANGE fOR GOOD
An innovative partnership with UNICEF raises 
funds and hope for children in need.

ENJOY ThE bENEfITS
Links, oneworld partners, and news can all be 
found here.

Note: With the implementation of One-Way Flex Awards, AAdvantage awards are now reported 
as one-way awards.

SPECIAl UPDATE
In 2009, AAdvantage members claimed more than 6 million awards 
as shown below:

AAdvantage MileSAAver® and AAdvantage 
AAnytime® Awards (valid on American, American 
Eagle®, and AmericanConnection® carriers)

5,092,468

Upgrade Awards 654,445

Merchandise Redemption (AmericanAirlines 
Vacations®, magazines, etc.) 158,551

Special Mileage Awards / Other Airline Awards / 
Other 1,008,069

2009 Total 6,913,533

Visit www.aa.com for your latest mileage balance.
Unused miles may expire after 18 months of inactivity.



Welcome to the September 2010 issue of AmericanAirlines Travel. 
In this issue, we take you to the fresh powder and wondrous 

scenery that symbolize Colorado and to some of the world’s 
most challenging slopes in Park City, Utah, while exploring 
the culture, cuisine, and sights that make these snow-laden 
destinations so enticing. Looking to the south, our focus 
shifts to the sunny beaches and cultural diversity of Puerto 
Rico and its Caribbean neighbors.

In addition to our destination features, we present you with 
information on significant enhancements to the oneworld® 

alliance, including the pending addition of India’s Kingfisher 
Airlines as a member, along with separate airline partner 
improvements that include the ability for travelers to redeem 
AAdvantage miles for f lights on gOL in South America. 
American Airlines is also one of 12 international airlines 
partnering with UNICEF in the Change for good® program, 
which donates unused currency and benefits children in 
developing countries around the world. 

Don’t forget to visit the AAdvantage Milestones™ website at 
www.aa.com/milestones for great travel advice and insights 
from other AAdvantage members. To keep up-to-date with your 
current balance information and all of your mileage transac-
tions, log on to www.aa.com. And while you are there, sign 
up for AAdvantage eSummary and earn 1,000 Bonus Miles!*

We hope you find this issue of AmericanAirlines Travel help-
ful in providing you with valuable information about your 
AAdvantage account, and we thank you again for choosing 
American Airlines.

LETTER FROM  
THE PRESIDENT

* Bonus miles do not count toward elite status qualification and member must remain enrolled 
for three months to be eligible for the bonus miles. Miles are posted to your account 4-6 weeks 
after the three-month period. Offer available until 12/31/2010.

froM Snow  
to SAnD

Welcome to the March 2009 issue of AmericanAirlines Travel. 
In this issue, we take you to Washington D.C., Atlanta, 

Georgia, and Canadian destinations from Montreal to Banff. 
We show you the historical sights of Washington D.C., introduce 
you to the southern hospitality of Georgia, and immerse you 
in several Canadian destinations, all designed to show you 
the time of your life. 

To complement our travel articles, we offer you a look 
at the oneworld alliance in 2009, which is celebrating its
10-year anniversary. We give you the history of oneworld and its 
destinations and carriers that take you around the globe. 

We also feature an article on our Flagship service — the 
epitome of comfort and style on select international fl ights.
Lie-fl at seats are just the beginning.

If you are looking for that perfect gift idea then we remind 
you that our Buy/Gift/Share program allows you to buy miles 
and give them as gifts to friends and family.   

To view your current balance and to keep track of your mileage 
activity, log on to www.aa.com. And while you are there, sign up 
for AAdvantage eSummary and earn 1,000 Bonus Miles!*

It is our sincere hope that you fi nd AmericanAirlines Travel
useful in providing you with valuable information regarding 
your AAdvantage account, and we thank you for choosing 
American Airlines.

LETTER FROM 
THE PRESIDENT

Rob Friedman
President — AAdvantage Marketing Programs

*Bonus miles do not count toward elite status qualifi cation. Offer available until 12/31/09.

TRIP OF
A LIFETIME

0109_aadv_Final.indd   1 3/5/09   9:18:35 AM

Rob Friedman
President — AAdvantage Marketing Programs
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American Airlines enhances frequent flyer relationship with GoL, 
prepares to welcome Kingfisher Airlines to the oneworld alliance

American Airlines, GOl strengthen agreement
Expanding upon a relationship that began more than a 
year ago, American Airlines AAdvantage® members now 
have the ability to redeem AAdvantage miles for flights 
on gOL, one of South America’s largest airlines. 

In addition, American Airlines and gOL signed a 
codeshare agreement in December 2009 that will allow 
American to sell gOL flights to more than 25 cities in 
Brazil. Initiation of codeshare service is pending while 
final regulatory approvals are being granted.

The codeshare agreement not only adds more cities to 
American’s network in Brazil, but also offers customers a 
smoother, more convenient travel experience. American 
is the largest U.S. airline that flies to Brazil, and currently 
serves the five major Brazilian cities of Sao Paulo, Rio de 
Janeiro, Belo Horizonte, Recife, and Salvador nonstop with 
58 weekly flights from gateways in Miami, New York, and 
Dallas/Fort Worth. gOL offers service to 50 destinations 
in Brazil, more than any other airline. The new codeshare 
agreement allows American to offer a level of accessibility 
in Brazil unequalled by any other U.S. airline.

India’s Kingfisher Airlines set to join oneworld alliance
Kingfisher Airlines became a member elect of oneworld after 
completing a formal membership agreement with the alliance, 
moving India’s leading airline a landmark step towards flying 
as part of the world’s premier airline alliance in 2011.

Since its launch in 2005, Kingfisher Airlines has estab-
lished itself as India’s leading air carrier in terms of domestic 
passengers carried, daily departures (an average of 383 daily 
departures), quality customer service, and innovation. Its 
addition will link India’s most extensive domestic network 
with oneworld’s unrivaled global network, creating the 
only alliance with airlines based on every continent. The 
agreement will add 58 cities to the oneworld map, all based 
in India, and will expand the network to 800 destinations 
in almost 150 countries. 

Established oneworld members American Airlines, British 
Airways, Cathay Pacific, Finnair, Japan Airlines, Qantas, and 
Royal Jordanian already serve five gateways in India between 
them — Bangalore, Chennai, Delhi, Hyderabad, and Mumbai. 
British Airways will support Kingfisher as its oneworld sponsor 
through the alliance implementation program. 

SpreadING Our wINGS

Airline informAtion
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ExPlorE ExclusivE u.s. ski DEstinAtions 

EscAPE to A cAribbEAn PArADisE

Starwood 
Hotels  

& Resorts

Starwood 
Hotels  

& Resorts

Imagine yourself gliding down mountains covered with fresh powder this winter while taking in some 
of our country’s most awe-inspiring views and challenging terrain. don’t wait, book your ski vacation 
today and enjoy great savings at Starwood hotels & resorts when you visit one of our featured u.S. 
destinations, including aspen, park city, beaver creek, and other great mountain getaways. plus, earn 
1,000 american airlines aadvantage miles each time you stay at one of our hotels or resorts between 
now and dec. 31, 2010.  

book online or call (866) 716-8147 and ask for rate plan fMaa, or visit www.starwoodpromos.com/aaint

Stretch out on a powdery white sand beach and sip a pina colada while the soft beat of steel drums and 
the rhythmic waves of the sea lull you to sleep. this is Starwood’s caribbean, with destinations including 
aruba, bahamas, cancun, cayman Islands, puerto rico, St. john, St. Maarten, and Vieques Island. In 
addition, earn 1,000 american airlines aadvantage miles each time you stay at one of our hotels or 
resorts between now and dec. 31, 2010.  

book online or call (866) 716-8147 and ask for rate plan fMaa, or visit www.starwoodpromos.com/aaint

lUXUrioUS loDGinG
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Colorado
Spectacular natural beauty, a rich cultural 
heritage, and four distinct seasons filled 
with activities make the Centennial State a 
destination with something for everyone.

The GreaT OuTdOOrs

Colorado

Colorado

Colorado is one state in the U.S. where any time is a great time to visit. Thanks to 
the towering Rocky Mountains and abundant average annual snowfall — Steamboat 
Springs, for example, gets around 348 inches of the white stuff each year — during 
the winter, outdoor enthusiasts show up in droves for the world-class skiing and 
snowboarding. The spring and fall — both of which actually overlap the ski season 
— along with the summer months allow for mountain biking, hiking, rafting down 
the Arkansas River, and numerous other activities that make getting back to nature 
as simple as walking out the front door.

StorY BY JAmeS mAYfielD
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Colorado

Colorado

Colorado

Both natives and frequent visitors know that in order to 
truly enjoy all that the Centennial State (so named because 
it became a state in 1876) has to offer, you need to get outside. 
And with 42 state parks, 13 national forests and grasslands, 
and 10 national parks and monuments, the land’s unparal-
leled, accessible beauty is easily enjoyed. One of the best 
spots to take in the stunning surroundings is located 75 
miles northwest of Denver at Rocky Mountain National 
Park. Three million visitors a year come to this wilderness, 
which covers more than 415 square miles, to bask in the 
breathtaking views of the Rocky Mountains, hike trails 
that lead through lush forests, and stand in admiration of 
the scenic landscape.

Another awe-inspiring area not far from Denver is Red 
Rocks Park and Amphitheatre. Famous as the backdrop for 
U2’s Under a Blood Red Sky concert album and video in 1983, 
the 9,000-seat outdoor music venue is a sight to behold — 
even if you’re not able to take in a live show.

NATURAl STATE
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Many of the modern cities and towns of present-day Colorado 
have origins in the state’s past as hubs of mining and ranching 
activity in the American West. Colorado’s most populous 
city, Denver, is no exception. In fact, Denver was one of the 
first places in Colorado where gold was discovered in the 
1850s. Since that time, the metro population has grown to 
encompass nearly 3 million inhabitants. And at an elevation 
of 5,280 feet (or one mile), the town has earned the nick-
name Mile High City. To experience Denver’s rich cultural 
side, include the Denver Art Museum, Denver Zoo, and 
Denver Botanic gardens — currently displaying 20 works 
by renowned sculptor Henry Moore — in your itinerary. 
And if shopping is your bag, head to Cherry Creek Mall for 
big-name department stores, or to the I.M. Pei-designed 
Denver Pavilions, a tri-level complex that combines shop-
ping with entertainment that includes a bowling alley and 
15-screen movie house.

Colorado Springs, or Little London as it was originally 
known, is another must-see destination with a prime posi-
tion at the foot of Pikes Peak. The 14,000-foot summit draws 
people from far and wide to hike this natural wonder. During 
your visit, be sure to check out the 1,300-acre garden of the 
gods and its red rock formations.

But one can’t make mention of the unique spaces and 
places that Colorado has to offer without acknowledging 
the ski towns that dot the state’s landscape like Swiss vil-
lages. Locations such as Vail, Aspen, Hayden/Steamboat 
Springs, and Montrose/Telluride have long served as 
outdoor playgrounds for celebrities, locals, and visitors to 
rub elbows and shush side by side down some of the finest 

slopes in the world. 
New editions to the ski slopes are created every year, 

and the 2010-2011 ski season promises to be one of the 
best in recent memory. Many popular destinations will 
be introducing new runs, and in the case of Vail, offering 
up a new chairlift and luxury property, The Ritz-Carlton 
Residences, Vail.

Visitors to Crested Butte find the quaint mining village 
to be one of the most accommodating for outdoor activities 
of any community in Colorado. With access to the finest 
extreme terrain during ski season and 14 miles of moun-
tain biking trails bringing in riders over the off-season, the 
Butte’s appeal lasts all year long. The resort also is home 
to the Mountain Biking Hall of Fame and features new at-
tractions that include the Snowcat Driving Experience and 
Adventure Park, which contains an outdoor skating rink.

CITIES AND TOWNS
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COlORADO MIlES SOME MIlAGE OffERS THAT YOU DON'T wANT TO OVERlOOK.

flY AMERICAN AIRlINES TO COlORADO  aa features 30 flights daily from dallas/fort 
worth, chicago, Miami, and Los angeles. Visit www.aa.com to review a full list of flight schedules and 
to book your trip.

CAR – drive happy® during your colorado vacation with a car from alamo®. Save up to 25 percent on your 
next car rental and receive triple Miles.

Much of the delicious food found in Colorado can be at-
tributed to one word: homegrown. The fertile land produces 
peaches, squash, melons, tomatoes, cherries, and porcini 
mushrooms that are served up fresh in a number of restau-
rants across the state. Steak houses, Western cuisine, and 
wild game are also popular in Colorado, including bison, 
elk, quail, rabbit, and venison served daily at fine-dining 
establishments such as The Fort Restaurant in Morrison 
and Boulder’s Flagstaff House Restaurant.

The rise of brewpubs has also helped put Colorado on 
the culinary map. In fact, Colorado boasts more breweries 
per capita than any other state. Included in this impressive 
list are the gunnison Brewery, Breckenridge Brewery, and 
the state’s oldest brewpub, downtown Denver’s Wynkoop 
Brewing Company. Wynkoop opened its doors in 1988 
and is perfect for relaxing with a Railyard Ale or Wixa 
Weiss and playing billiards on one of the second floor’s 
22 pool tables.

CUISINE
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StorY BY JennA SchnUer

a powder snow playground where the thrill of going downhill puts a 
smile on everyone’s face — but skiing is just the start of the fun.

 PARK CITY'S
PERKS

ith their first run down any one of the trails at Park City’s three ski resorts (or their intial experience at 
one of the area’s terrain parks), skiers and snowboarders instantly move Park City to the top of their list of 
favorite places. Deer Valley Resort, Park City Mountain Resort, and The Canyons Resort offer some of the 

best — and deepest — powder snow in the world. Après ski, the restaurants, brewpubs, and clubs on the former mining 
town’s Main Street give even the most exhausted skiers reason to summon up a second wind and keep going.
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sPorTs
Nature gives Park City its edge. More than 400 inches of 
snow fall on the area’s mountains every year, and Park City’s 
resorts put that snow to good use. 

Easily one of America’s most elegant ski resorts, Deer 
Valley Resort offers 21 chairlifts to whisk skiers up to its 
more than 100 trails across six mountains, including the 
ultra-challenging Empire. Park Place at The Canyons Resort, 
Utah’s largest ski resort, is one of America’s most dynamic 
terrain parks; its urban design offers custom-made features 
to challenge snowboarders of every experience level. 

But the city’s resorts, just 36 miles from Salt Lake City 
International Airport, aren’t just for black-diamond-level 
skiers. Their top-notch ski schools make Park City a perfect 
fit for people ready to step into ski or snowboard boots for 
the first time, and that includes even the youngest would-be 
skiers. Families come first at Park City Mountain Resort, 
with Kids Signature Programs — offered for children 
three-and-a-half and up — which feature small class sizes 
for skiing and snowboarding lessons along with other age-
specific activities. 

CuisiNe
A surprisingly diverse food scene can be found in Park City. 
Come down off the mountains and step right into Mexico 
at El Chubasco, Japan at Yuki Arashi, or the Middle East at 
Reef’s Kitchen. But no ski town would be complete without 
a perfect breakfast spot; the Morning Ray Cafe never dis-
appoints, particularly if you’re a fan of huevos rancheros.

One of Utah’s most celebrated brewpubs, the Wasatch 
Brew Pub & Brewery, is a must-try for all suds lovers. Their 
Evolution Amber Ale pairs perfectly with the brew pub’s 
bison burger.

GAlleries
Park City’s downtown is home to a wide variety of art 
galleries. Fine art collectors should head straight to the 
43-year-old Meyer gallery to peruse pieces by well-known 
artists. Those interested in contemporary art should start 
their gallery hopping at the Julie Nester gallery. But if you 
would rather focus on Utah’s natural beauty, reserve plenty 
of time to look through the photos on offer at Mangelsen’s 
Images of Nature gallery.  

CAR – rent a car from National car rental® during your trip to utah and get a free weekend 
day and 500 bonus Miles. 

Fly AmeriCAN AirliNes To PArk CiTy  American 
and American Eagle offer eight daily flights to Salt Lake City 
from Dallas/Fort Worth and Chicago. For complete flight 
schedules and to book your trip, please visit www.aa.com.
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StorY BY kenDrA GemmA

Vibrant, modern, and multicultural,  
Puerto Rico and other nearby Caribbean destinations  

captivate visitors with their varied attractions.

iversity reigns in Puerto Rico. Covering nearly 
4,000 square miles, the Island of Enchantment 
features sandy beaches and cool caves; Spanish, 

African, American, and native heritage; and nightlife that 
sizzles with salsa dancing and shimmers on glowing kayak 
excursions. And for aficionados of the melting pot that is the 
Caribbean, the cultural influences of its neighboring islands 
range from French and British to Dutch and West Indian. 

NATurAl Allure
government-maintained beaches such as Luquillo Beach 
are among the most country’s beautiful. Wilderness beaches 
include the geographically distinct Playa Mar Chiquita, 
highlighted by a coral reef and limestone cliffs. Rincón 
draws surfers to its shore, while Playa Carlos Rosario is a 
treat for divers and snorkelers.

There’s nothing unusual about an island filled with beaches, 

  ISLAnD 
ChARMS
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Fly AmeriCAN AirliNes To PuerTo riCo  American Airlines features 54 daily flights to Puerto Rico from 33 destinations. 
For complete flight schedules and to book your trip, please visit www.aa.com.

but not many have the enchanting caves that Puerto Rico 
boasts. Las Cavernas del Río Camuy and its network of 
caves is the most popular place to go underground. That 
same 268-acre park is lush with virgin tropical forest, but 
El Yunque Caribbean National Forest is the island’s largest. 
Waterfalls, native wildlife like the coqui tree frog, and 12 
well-maintained trails attract casual and intrepid nature 
lovers. Dry forests such as the guánica Dry Forest Reserve 
also dot Puerto Rico’s landscape.

A melTiNG PoT
Native cultures, Spanish colonization, an African population, 
and U.S. territorial status have all played a role in shaping 
modern life in Puerto Rico. The varied dining options are 
reflective of its multifaceted history, as visitors can dine 
on everything from French to pizza to Spanish. A few fare 
necessities: Marmalade’s Californian/French cuisine and 
Aguaviva’s seaside Latino delicacies in Old San Juan, and in 
Luquillo, Pasta y Pueblo’s combination of Italian, seafood, 
and local dishes.

NiGhT oF A ThousANd eNChANTmeNTs
Making an evening of it in Puerto Rico can mean nightclub-
bing in Old San Juan, sipping tropical drinks in laid-back 
Rincón, rolling the dice at a casino in a San Juan resort, and 
shaking away to a salsa beat. Other worthy diversions are 
street festivals such as the weekly LeLoLai Festivals held 
throughout the island. Bioluminescent kayak trips off of 
Vieques and La Parguera light up the night naturally.

diverse NeiGhbors
Puerto Rico’s adjacent islands are also a culturally rich bunch. 
The British came and left their mark most predominantly 
on the British Virgin Islands, but influenced the culture 
in Anguilla, Antigua, Barbados, Barbuda, grenada, and 
St. Kitts and Nevis as well. The French share some of the 
prevailing influence in St. Lucia and still have a major pres-
ence in Dominica, Martinique, and St. Martin. In addition, 
visitors can go Dutch in Aruba, Bonaire, Curaçao, and St. 
Maarten. The U.S. Virgin Islands have a decidedly American 
yet tropical feel, while Trinidad and Tobago still give off a 
friendly West Indian vibe.



12   ||  www.aa.com/aadvantage

chaNGe fOr GOOd

Formed in 1987, Change for good® — an innovative part-
nership between UNICEF (the United Nations Children’s 
Fund) and the international airline industry — is one of 
UNICEF’s best-known and longest-running global fundraising 
campaigns. American Airlines has been the proud partner 
of the Change for good program with efforts based in the 
United States since 1994.

Through this campaign, travelers on international flights 
can donate their unused U.S. and foreign currency to ben-
efit the UNICEF program. These contributions are used 
to provide lifesaving assistance to the developing world’s 
poorest, most vulnerable children. UNICEF has programs 
in more than 150 countries, including every country to 
which American Airlines flies. 

Donations to the U.S. Fund for UNICEF can be made 
through any of the following four methods:

• Onboard select American Airlines long-haul   
  international flights to/from Europe, Japan, China,  
  India, Argentina,Brazil, Chile, and Uruguay

• At select Admirals Club® airport lounge locations
• Via credit card on a secure UNICEF website page
• Through cash or check donations sent directly to the 
  U.S. Fund for UNICEF. Donations of cash (any currency 
  is accepted) or check (issued by a U.S. bank) can be sent 
  directly to:

U.S. Fund for UNICEF
Attention: Change for Good
125 Maiden Lane
New York, NY 10038
(212) 880-5522

American Airlines is one of 12 international airlines 
supporting the Change for good program, which is the 
official charity of the oneworld® alliance that includes 11 
of the world’s leading airlines among its global network. 
Donations of dollars, pounds, euros, yen, pesos, and other 

currencies have generated more than $60 million to date 
and have helped provide healthier, happier futures for 
millions of children.

For questions, please email: partnership@unicefusa.org.

Program raises funds, hope for children in need

Milestones in MAking A globAl Difference
1987: UNICEf launches Change for Good program with 

participating airline partners
1994:  American Airlines adopts Change for Good, supported 

by American Airlines flight Attendants
1999: The oneworld Alliance nominates UNICEf as its global 

charity and agrees to support Change for Good on flights 
of member airlines

2005: American Airlines Change for Good donations reach 
the $2 million mark

2006:  American Airlines and UNICEf introduce ‘Champions 
for Children,’ an employee volunteer program, and re-launch 
Change for Good on flights
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Terms & Conditions
American Airlines reserves the right, in its discretion, 
to change AAdvantage program rules, regulations, 
travel awards and offers at any time without notice, 
including the right to, among other things, (1) modify 
or cancel any award or offer, (2) change program 
benefits, mileage levels or rules related to mileage 
credits or travel awards or (3) add embargo dates, 
limit award travel seat availability or otherwise restrict 
travel awards or offers. American may make these 
changes even if use of accumulated mileage credits 
or awards is affected. The accumulation of mileage 
credits does not entitle members to any vested rights. 
Members may not rely upon the continued availability 
of any award or award level and may not be able to 
obtain all offered awards for all destinations or on all 
flights. American further reserves the right to end 
the AAdvantage program upon six months notice. 
AAdvantage travel awards, mileage accrual and 
special offers are subject to government regulations. 
American is not responsible for products and 
services offered by other participating companies. 
Any applicable fees, taxes or charges (whether 
enacted by a governmental authority or otherwise) 
are the responsibility of the passenger and/or the 
member. Schedules are subject to change without 
notice. Service is subject to government approval. 
All dollar amounts are stated in U.S. dollars, 
unless otherwise noted. For complete AAdvantage 
program details, visit www.aa.com/aadvantage. 
AA.com, AAdvantage, AAdvantage eSummary, 
AAdvantage Executive Platinum, AAdvantage Gold, 
AAdvantage Platinum, AAdvantage  MileStones, 
MileSAAver, AAnytime, AmericanAirlines Vacations, 
shareAAmiles, buyAAmiles, and AmericanAirlines 
are marks of American Airlines, Inc. American 
Eagle and AmericanConnection carriers are regional 
airlines associated with American Airlines, Inc. 
American Eagle service is operated by American 
Eagle Airlines, Inc., or Executive Airlines, Inc., each 
of which is a wholly owned subsidiary of American 
Airlines’ parent company. All other trademarks 
referenced are trademarks of their respective 
companies. Royal Jordanian flights to/from Iraq 
and all flights to/from Cuba are ineligible for mileage 
accrual and redemption.

buyAAmiles/shareAAmiles
Please allow 72 hours for purchased miles to post 
to the designated AAdvantage account and three 

business days for transferred miles to post to the 
designated AAdvantage account. Transactions subject 
to fee. Visit www.aa.com/buymiles for full details.

Hertz
Advance reservation is required. Daily and Weekend 
rentals require a two-day minimum keep. Subject 
to upgrade vehicle availability at time and place of 
rental, valid on Compact through Full Size cars. 
Highest obtainable upgrade is to a Premium class 
vehicle. Blackout periods may apply. Offer is 
redeemable at participating Hertz locations in the 
U.S., Canada, and Puerto Rico. Offer value in local 
currency upon redemption. Hertz age, driver and 
credit qualifications, and daily/weekend/weekly rate 
restrictions for the renting location apply. Taxes, tax 
reimbursement, age differential charges, fees, and 
optional services charges, such as refueling, are 
not included. Discounts apply to time and mileage 
charges only. This offer has no cash value, may not 
be used with Pre-Pay Rates, Tour Rates, or Insurance 
Replacement Rates and cannot be combined with 
each other or with any other certificate, voucher, 
offer, or promotion. Miles will not be awarded on travel 
industry rates, wholesale tour packages, insurance/
dealer replacement, and any other promotional rates 
or group travel. Offer valid for vehicle pick-up through 
Dec. 31, 2010.

Alamo 
Discount applies to base rate only. Up to 25 percent 
discount applies to participating locations, through 
12/31/10. Discount varies by rental date, location 
and vehicle type. Taxes other governmentally-
authorized or imposed surcharges (including GST), 
license and concession recoupment fees, airport 
and airport facility fees, fuel, additional driver fee, 
one-way rental charge and optional items such as 
CDW up to US $30 per day are extra. In the U.S., 
check your insurance and/or credit card for rental 
vehicle coverage. Renter must meet standard age, 
driver and credit requirements. 24-hour advance 
reservation required. May not be combined with other 
discounts. Availability is limited. Subject to change 
without notice. Blackout dates may apply. Void where 
prohibited. Alamo collects a Frequent Traveler Tax 
Recoupment Surcharge to cover the federal tax on 
the cost of the miles awarded at the time of rental. 
Alamo and Drive Happy are trademarks of Alamo 
Rent A Car©. 2010 Alamo Rent A Car. All rights 

reserved. Miles accrued, awards issued, and bonus 
offers are subject to the rules of the AAdvantage 
program. Please allow 6 to 8 weeks after completed 
qualifying rental for bonus miles to be posted to your 
account. Taxes and fees related to award travel 
are the responsibility of the passenger. American 
Airlines reserves the right to change AAdvantage 
program rules, at any time without notice and to end 
the AAdvantage program with six months notice. 
American Airlines is not responsible for products or 
services offered by other participating companies. 
For complete details about the AAdvantage program, 
visit www.aa.com/aadvantage. AmericanAirlines 
and AAdvantage are registered trademarks of 
American Airlines, Inc.

National
One coupon per National rental and void once 
redeemed. Free day is prorated against base rate 
for entire rental period, which does not include 
taxes, other governmentally-authorized or imposed 
surcharges, license recoupment/air tax recovery 
and concession recoupment fees, airport and airport 
facility fees, fuel, additional driver fee, one-way 
rental charge, or optional items. Offer is subject to 
standard rental conditions. Blackout dates may 
apply. 24-hour advance reservation required. Not 
valid with any other discount or promotional rate. 
Subject to availability and valid only at participating 
U.S. locations. Offer not valid in Manhattan, N.Y. 
Coupon VOID if bought, bartered, or sold for cash. 
Void where prohibited. National collects a Frequent 
Traveler Tax Recoupment Surcharge to cover the 
federal tax on the cost of the credits awarded at time 
of rental. National, National Car Rental, the “flag,” and 
Emerald Club are trademarks of Vanguard Car Rental 
USA LLC. All other trademarks are the property of 
their respective owners. Additional miles accrued, 
awards issued, and bonus offers are subject to the 
rules of the AAdvantage program Please allow 6 to 
8 weeks after completed qualifying activity for Bonus 
Miles to be posted to your account. Taxes and fees 
related to award travel are the responsibility of the 
passenger. American Airlines reserves the right to 
change AAdvantage program rules, regulations, 
travel awards, and special offers at any time without 
notice, and to end the AAdvantage program with 
six months notice. Any such changes may affect 
your ability to use the awards or mileage credits 
that you have accumulated. American Airlines is 

not responsible for products or services offered by 
other participating companies. For complete details 
about the AAdvantage program, visit www.aa.com/
aadvantage. AmericanAirlines and AAdvantage are 
registered trademarks of American Airlines, Inc.

Starwood
Reservations must be booked online at a Starwood 
website or by calling 866-716-8147 and asking for 
rate plan FMAA to receive promotional rates. Offer 
available for stays from July 19 through December 
31, 2010. Required minimum length of stay varies 
by property.To receive the bonus miles for eligible 
stays, guest must be a member of Starwood 
Preferred Guest©, have selected AAdvantage miles 
as their currency of choice at the time of the stay 
and present their Starwood Preferred Guest card at 
time of check-in. With Airline Direct DepositSM, the 
Starpoints® earned from only hotel stays and select 
bonus offers will be converted automatically to the 
member’s airline account and may not be transferred 
back to Starwood Preferred Guest. Members may 
select AAdvantage miles as their currency of choice 
at SPG.com/moremiles. 1,000 bonus miles per stay 
will be credited to the member’s account within 4-6 
weeks of the stay posting to the member’s Starwood 
Preferred Guest account. Blackout dates may apply. 
Rates are valid at participating properties only for 
the book and stay period specified on the offer, and 
are subject to availability at the time of reservation. 
A limited number of rooms may be available at 
these rates and additional restrictions and blackout 
dates apply. Length of stay restrictions apply to all 
properties. Not all resorts will have Thursday, Friday 
and Saturday nights available. Rates are per room, 
per night, based on single/double occupancy and 
availability at time of reservation and do not include 
additional per room, per night charges that may be 
imposed or state/local taxes. Offer not applicable 
to groups. Not to be combined with other special 
offers or promotions. Not responsible for omissions 
or typographical errors. Void where prohibited by 
law. Starwood reserves the right to discontinue 
this offer at any time. Starpoints, SPG, Starwood 
Preferred Guest, Sheraton, Four Points, W, Aloft, Le 
Meridien, The Luxury Collection, Element, Westin, St. 
Regis and their respective logos are the trademarks 
of Starwood Hotels & Resorts Worldwide, Inc., or 
its affiliates. ©2010 Starwood Hotels & Resorts 
Worldwide, Inc. All rights reserved.

ProGrAm News & iNFormATioN

O T H E R  A I R L I N E  P A R T N E R S

Marriott® Hotels and Resorts leaving AAdvantage program
The Spring 2010 edition of American Airlines Travel included an offer from Marriott hotels. Unfortunately, this offer is no longer 
valid. Effective July 1, 2010, the Marriott Rewards program will no longer offer AAdvantage® miles for stays at Marriott hotels. We 
apologize for any inconvenience you may incur due to this change.   

Please visit the hotel partner page on www.aa.com (http://www.aa.com/i18n/AAdvantage/partners/hotels/main.jsp) to see 
a list of participating hotels. The AAdvantage program offers you an extensive network of more than 60 brands in more than 100 
countries in which you can earn AAdvantage miles.

FoR MoRe AAdvAntAge pRogRAM 
inFoRMAtion, pleAse visit:

program details:
www.aa.com/programdetails
view My Miles: www.aa.com/viewmymiles
earn Miles: www.aa.com/programparticipants
Redeem Miles:
www.aa.com/redeemmiles
Awards: www.aa.com/awards
Request Mileage Credit:
www.aa.com/requestmiles
view information in your language:
Visit www.aa.com/international and click on 
the appropriate country.

CUstoMeR seRviCe

For more information about the 
AAdvantage program, go to:
www.aa.com/international

For reservation phone numbers, go to:
www.aa.com/worldwidephones

For more information about oneworld 
alliance, go to: www.aa.com/oneworld

beNeFiTs

 

enJoY the BenefitS

oneworld® Alliance Partners



You spend money every day, so why not earn AAdvantage miles every time you do so? It is easy with any one of the co-brand 
AAdvantage credit cards available around the world. In fact, every time you use it, you get closer to the vacation of your dreams!

Whenever you charge purchases on any of the co-brand AAdvantage credit cards, you’ll earn AAdvantage miles. Then add the 
miles earned on your credit card to the ones you can earn for flying, hotel stays, car rentals, and so many other products and 
services, you will be on the beach in no time. No other program gives you more earning options and more worldwide vacation 
destinations. Best of all, your AAdvantage miles may never expire*, so visit www.aa.com/creditcards and start earning more 
miles today.

*LEGAL: Provided that once every 18 months you (i) redeem AAdvantage® miles or (ii) earn them on 
American Airlines, American Eagle, or the AmericanConnection® carriers or (iii) earn AAdvantage® miles with 
an AAdvantage® participant. American Airlines reserves the right to change the AAdvantage program and its 
terms and conditions at any time without notice, and to end the AAdvantage program with six months notice. 
Any such changes may affect your ability to use the awards or mileage credits that you have accumulated. 
American Airlines is not responsible for products or services offered by other participating companies. For 
complete details about the AAdvantage program, visit www.aa.com/aadvantage.

American Airlines and AAdvantage are registered trademarks of American Airlines, Inc.  

the AAdvantage® Program
    gets you there ...

0910/EN


